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Knowing Me, Knowing You,
Knowing your platform
technology...
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|dentify differing platform technologies & models, their use
within adviser technology stacks and how they can be used to
increase efficiencies across differing client segments.

Understanding of available data & consumer friendly
processes that can be used to support the regulatory
framework, allowing advisers to identify and minimise risks,
also enabling advisers to increase consistency & efficiencies.

Ability to demonstrate additional steps that can be taken to
improve value of client banks, and adviser businesses,
through processes and technology




The world as we know it...

Approx 31,000 registered UK advisers y
Less than 6% of advisers are under 30 years old B AN

Contending with e & VAN

D MR IR
-+--

Change in client demographics and Gen Z

Source:
FT Adviser— March 2024 - https://www.ftadviser.com/your-industry/2024/03/12/worry-for-profession-as-younag-
adviser-numbers-plummet/



https://www.ftadviser.com/your-industry/2024/03/12/worry-for-profession-as-young-adviser-numbers-plummet/
https://www.ftadviser.com/your-industry/2024/03/12/worry-for-profession-as-young-adviser-numbers-plummet/

Helping to navigate regulation

In another year of change, our experts are on hand to help you understand what changes to the pensions and
Investment landscape mean for you, your business and your clients
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Changes Navigating change

______ Keep up to date with the latest industry changes.

Find a range of resources to help you understand what changes to the pensions and investment
landscape mean for you, your business and your clients. You'll find guides, webinars and articles

containing up-to-date analysis from our industry experts.
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Consumer Duty Budget analysis

4 egon, we're explori r Keep up to date with the latest Consumer Duty Take a look at our Budget summaries for an
1 overview of the key anno
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Your Technology stack

L‘J Platform

Allows the firm to deliver
their agreed proposition to
the correct target market.

Have the appropriate service
delivery to ensure that the
adviser proposition can be
delivered.

Tax wrappers & products
suitable for the desired
target market..

Aegon Retirement Choices due diligence



https://www.aegon.co.uk/content/dam/auk/assets/publication/marketing-support/arc-due-diligence.pdf

The value chain

What do advisers & clients value the most?

Q) Investment charge
> :

;2 Adviser charge

0.56% average
(0.44% DFM)

0.29% average 0.68% average

7 NextWealth future of financial advice repot Jan 2025 & UK platform report Nov 2022 - Platforms within the UK report ‘ aegon



https://www.nextwealth.co.uk/research/platforms-within-the-uk-2022/

Underestimated value

A platform provider helps support all of the following and more

Application of Treatment of Transfers in SAR requests
tax relief disbursements and out
Placing trades Statements and Cash processes Payments and
and settlement tax vouchers and interest HMRC reports
Reporting API links

Application of
money — Cass

Complaints Regulatory Tools and
procedures communications integrations

Maintaining Investing in Conflict of Resources to
platform platform updates interests support firms




O U r key p rl O rltl eS fO r 2 O 2 5 In addition to these we’ll deliver a range of smaller enhancements

2025

Offshore bond Product reporting: Onshore bond
partners new features partner
Improving money Junior Bulk transfer
out and income SIPP illustration
reliability automation
ETF fractional Pension transfer Multiple models
trading enablers In one product
@ Eﬁgg;ﬁgd @ GlIAto ISA @ Junior
flexibility transfer ISA

o Delivery and sequencing of items may be subject to change as we work through detailed design ¥ aegon



Profitability pointers

[ Legal requi t
Average adviser revenue —down FA ety oo
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Targeting growth markets

Developing market opportunities

Mainstream advice market
expected to continue to
rise

Currently 58% of clients &
53% of AUM for advised
clients assets are for
clients receiving
retirement advicel&2

= £1.2 trillion by 20313

WEEUL Workplace
advice advice

Managing Lifetime
Wealth

= Fitness for purpose?

Legacy plans

= Orphan clients

Source: 1 Aegon second 50 report July 2024 The Second 50 | Adviser | Aegon 2 NextWealth — Jan 2024 Managing Lifetime Wealth 2024 - NextWealth 3
11 Taken from Broadridge Workplace Provider Benchmarking 2023 - based on indepth data gathered on every scheme from 17 workplace providers.
Including MasterTrust, Trust- based and Contract-based schemes. Unbundled single-employer trusts aren’t included.

= Continued growing market

= Cost and value challenge

= More wealth opportunity creation

¥ aegon


https://www.aegon.co.uk/adviser/supporting-your-business/resources/navigating-change/the-second-50
https://www.nextwealth.co.uk/research/aegon-retirement-advice-in-the-uk-2024/

Accessible savings

Access to arange of options, including Flexi access drawdown, in plan

« fe] S

Cash lump sum Income drawdown Annuity

FCA data
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12 Source: FCA April 2024 https://www.fca.org.uk/data/retirement-income-market-data-2022-23,



https://www.fca.org.uk/data/retirement-income-market-data-2022-23

The Second 50

13

Our report “‘The Second 50 - Navigating a
multi-stage life’, explores the changing nature
of later life and its many possibilities.

It suggests that a longer life will fundamentally
change what people should expect when it
comes to education, work, and retirement.

Clients approaching or in their ‘Second 50’ may
be thinking differently about their future, how
they reach their goals, and find meaning in
their lives.

Are your clients ready for the opportunities
their Second 50 years can bring?

What is the Second 507?

 factors,including

in different orders.

This is uncharted territory. We can't simply
100k to what's gane before to know how

our life. We need



https://www.aegon.co.uk/adviser/supporting-your-business/resources/navigating-change/the-second-50

M&A activity

Being best equipped for your chosen strategy

Congested marketplace ZR validpathy
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Self serve functionality

| )
true potential

14 ¥ aegon



Identify differing platform technologies & models, their use
within adviser technology stacks and how they can be used to
increase efficiencies across differing client segments.

Understanding of available data & consumer friendly
processes that can be used to support the regulatory
framework, allowing advisers to identify and minimise risks,
also enabling advisers to increase consistency & efficiencies.

Ability to demonstrate additional steps that can be taken to
improve value of client banks, and adviser businesses,
through processes and technology




¥ aegon

Thank you

Any gquestions?

Keep up to date with the latest industry changes at
aegon.co.uk/navigating-change

aegonco.uk X@aegonuk [ Aegon UK

Aegon UK plc, registered office: Level 26, The Leadenhall Building, 122 Leadenhall Street, London,
EC3V 4AB. Registered in England and Wales (No. 03679296). © 2024 Aegon UK plc



https://www.aegon.co.uk/adviser/supporting-your-business/resources/navigating-change

CPD Hub

Continuous Professional
Development | Adviser |

Aegon

Wellbeing

Financial wellbeing | Adviser |

Aegon

Research and
Insights

Research and insights |
Adviser | Aegon

Consumer Duty

Consumer Duty | Adviser |
Aegon

Tech Zone

Aegon Retirement Choices

Tools

Tools | Adviser | Aegon

Platform D/D

Aegon Retirement Choices

¥ aegon


https://www.aegon.co.uk/adviser/knowledge-centre/continuous-professional-development
https://www.aegon.co.uk/adviser/knowledge-centre/continuous-professional-development
https://www.aegon.co.uk/adviser/knowledge-centre/continuous-professional-development
https://www.aegon.co.uk/adviser/supporting-your-business/growing-your-business/financial-wellbeing
https://www.aegon.co.uk/adviser/supporting-your-business/growing-your-business/financial-wellbeing
https://www.aegon.co.uk/adviser/supporting-your-business/growing-your-business/research-and-insights
https://www.aegon.co.uk/adviser/supporting-your-business/growing-your-business/research-and-insights
https://www.aegon.co.uk/adviser/supporting-your-business/resources/navigating-change/consumer-duty
https://www.aegon.co.uk/adviser/supporting-your-business/resources/navigating-change/consumer-duty
https://www.aegon.co.uk/content/dam/auk/assets/publication/marketing-support/arc-due-diligence.pdf
https://www.aegon.co.uk/adviser/supporting-your-business/resources/tools
https://www.aegon.co.uk/content/dam/auk/assets/publication/marketing-support/arc-due-diligence.pdf

¥ aegon

aegonco.uk X @aegonuk [ Aegon UK

Aegon UK plc, registered office: Level 26, The Leadenhall Building, 122 Leadenhall Street, London,
EC3V 4AB. Registered in England and Wales (No. 03679296). © 2024 Aegon UK plc



An award-winning partner

\.

Schroders

\*A‘f
PN
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Best use of Platform

Technology

FINANCIAL WELLBEING CHAMPION OF THE YEAR
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~
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(1)) WINNER

Investment Life & Pensions

Moneyfacts
Awards 2024
Best Group Pension Provider ‘ aegon




Grow or simplify

Millennials Number of platforms
Acquisition Centralised Investment
Proposition

Recruitment
. Centralised Retirement
Developing talent Proposition

Growth markets Core markets

Generational wealth Client segmentation

Existing client banks / retiring

. Minimum cost to serve
advisers

: : Profitabili
Professional connections ofitability

20
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